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Timeless Luxury
They say that
true luxury
never goes
out of style:
Swiss luxury
watchmaker
Jean Dunand
produces
exclusive
timepieces
that are each
one of a kind.
For a glimpse
of this rarefied
world of
super-luxury,
we speak to
the company’s
President
Thierry
Oulevay about
the surprising
success of a
company that
is just five
years’ old.
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Jean Dunand
Patented World Première Shabaka
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Patented World Première
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